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2050 Vision for the ATM Industry

“Believing in the power and convenience of self-service technology, and in the
longevity and inclusivity of cash, we commit our industry to the goal of ensuring
that the ATM remains a resilient, relevant and high-value global channel up to
2050 and beyond.”

Principles & Metrics for Measuring Progress Towards Attaining the 2050 Vision

Self-service technology

®  Self-Service Power
v" Speed of transactions and service
o Reduction in average ATM transaction times for withdrawals and
deposits
o Comparisons between transaction times at ATMs and POS devices
v" Expanded services
o Year to year increases in functionality and value-added services at ATMs
o Increased number of total self-service devices worldwide
o Increased number of kinds of self-service devices in financial services
v" Cost-savings, efficiency & effectiveness
o Year on year increases in investment in self-service technologies,
including ATMs
o Deployer survey on current cost-efficiency at ATMs
= Self-Service Convenience
v" Convenience
o Annual customer survey on perceptions of convenience
v" Ubiquity & Access
o0 Measure year on year changes to average distance to nearest ATM for
citizens in a selection of markets
o0 Measure year on year changes to number of rural ATMs in a selection of
markets
v" Rich customer experiences
o Annual customer survey on perceptions of ATM customer experience
v" Security at customer touchpoint
o Use CCMIS incident data to highlight year on year changes to PIN, card
and other forms of compromise at ATMs




Cash

* Longevity of Cash

v' Usage
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v" Competitive payment method & systems

o
v" Regulatory support
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* Inclusivity of Cash
v' Access
o

V' Availabili
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v" Regulatory support
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ATM channel

= Resilience of ATMs
v" Shock-proofed
o
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v" End-to-end security of channel

v" High levels of maintenance and service
O -
v" Collaboration on non-competitive issues and partnerships with law

enforcement
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=  Relevance of ATMs
v Future-proofin
O
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* High-value ATMs
v" Expanded, value-added customer setvices
o

o
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tomer satisfaction surveis and feedback on ATM services



